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Introducing Connecting People, Building Communities

bout this time last year, our Marketing
& Communications Committee

suggested that it might be time to “refresh” the

Delaware Community Foundation’s brand. It had

been after all, nearly 20 years since the green
and gold “streaming box” emblem had been
created. Our committee, whose membership
boasts more than 200 years of combined
marketing and communications expertise,
thought that a lighter, fresher look would be

in order. But the discussions went far beyond
whether we should stick with our trademark
green or adopt the First State’s colonial blue.
The exercise entailed many thought-provoking
conversations about the work of the foundation,
the people involved and the role we play in
supporting nonprofit organizations throughout
the state.

We enlisted the help of the marketing
communications experts of Aloysius, Butler

& Clark to help us more clearly describe the
“essence” of our name and mission and how to
represent our role in the community through
our branding. Project director Coley duPont and
designer Tony Ross led us through a myriad of
typography and brand mark possibilities before
we arrived at our eloquent new logo introduced

with this year’s annual report.

Our abbreviated new tag line, “connecting
people who care,” defines not only our donors,
but those who work for the causes they care
about. The new prevalence of the word
“foundation” seems particularly appropriate this
year as nonprofits throughout Delaware turn to
us for financial assistance through our grants

and donor gifts.

Under the direction of committee chair and
DCF board member John Taylor, the work

of the committee continues. A new way of
defining the Foundation has been introduced

in our press releases and other materials and
anew more interactive website is currently in
development. We have renamed and streamlined
our newsletter and are looking at other ways

to effectively and efficiently improve our
communications, both with our donors as well as
our professional and nonprofit partners. Other
changes are also being explored to continue

our intent to provide information as well as cut
costs and help us become more environmentally
friendly. We hope you like our new look as much

as we do!

Fred C. Sears Il, President and CEO

building communities

If you'd like to help us with

this transition, please email
sbernetich@delcf.org and

let us know if you would be
interested in receiving our
communications online rather

than on paper.






